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MORE THAN JUST A

by Julie Bennett

Luxury condominium residences branded ad

d by hospitali ies are

so popular in South Florida that while one on the west coast is winding down construction, another on the east

coast is just launching preconstruction sales.

Almost four years ago, Stock
Development aanounced its affilia-
tion with Ritz-Carlton Hospitality for
a 128-unit ulera-luxury project, Ritz-
Carlton Residences, Naples. As of
chis spring, over 85% of its available
condominiums have sold. Four
of the project’s five buildings arc al-
most finished and will welcome their
new owners this summer.

Meanwhile, Key International and
Wexford Real Estate Developers
hope to achieve similar success with
Mr. C Residences Boca Raton. The
developers announced their plans for
133 branded condominiums in January
and will begin preconstruction sales
this month, “When we made the de-
cision to pursue a more boutique,
high-end condominium, we had en.
visioned delivering a hospitality-led
residential concept rather than a tra-
ditional condominium building,” says
Philip Brauastein, managing princi-
pal of Wexford Real Estate lnvestors.
“Branded residences today offer more
than a name. They bring established
service standards, operational exper-
tise and global recognition.”

A CERTAIN LEVEL OF EXCELLENCE

Branding with a top hospitality
name also helps sales, says Claudine
Légee-Weezel, vice president of sales
and marketing for Stock. “Naples has
wo Ritz-Carlton_hotels thar bring
affluent guests. Once they i
ence Ritz service first-hand and visit
Naples, many want to live or vacation

COURTESY OF THE AT CARLTON RESDONCES, NARLES.

dences, Naples. The lxury resortstyle comsple will begtn weicom.

ing i nesw owmers this sammer.

here themselves. Having the Ritz-
Carlton name on our project gives
buyers a sense of comfort. If we say we
will provide certain amenities, like a
private restaurant, they know it is true.

“Afew of our buyers,” Léger-Weezel
adds, “own other Ritz-Caslton resi-
dences, and a lasge number of them
have stayed at their hotels and are
loyal to the brand. A Ritz-Carlton
project has a connotation of luxury.
People can assume that certain things
like food and beverage and all services
will be at the highest level. Thar gives
them the confidence to purchase a
residence before buile.

“Our typical buyer is 43 years old to
over 70 she notes, “but we recently
sold a unit to a widow who was older,
Her adult children felt that because of
all the seevices we offer, including a
concierge to arrange rides and an on-
site private restaurant, their mother
would be in a safe environment.”

FANTASTIC SERVICE

That level of confidence does not
come without effort from the Ritz-
Carlton stafl, who are involved in
every purchase and design decision,
down to the type of equipment in the
kitchens and the products used in the
massage parlors and spas. "A very tal-
ented Ritz-Carlton team worked with
us during every step of construction,”

she explains.
Léger-Wewzel understands  the
Ritz-Carlton’s high standards for staff
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Mr. C Residences Boca Raton introduces

a refined European-inspired lifestyle to
downtown Boca Raton, marking the city’s first
branded residential offering in more than a
decade. Developed by Key International and
Wexford Real Estate Investors, the 12-story
tower features 133 two- and three-bedroom
residences with open kitchens, custom

WA

e, Mr. C Resicences Boca Raton.

Italian cabinetry, natural stone
premium appliances and floor-to-ceiling
windows with expansive terraces. Designed by
Arquitectonica with interiors by 1508 London,
the residences blend sophisticated design
with timeless elegance, offering residents
a rooftop resort deck with an nﬂmty pool

inc
Mr. C Bar and Lounge, spa, fitness center,
yoga studio and private padel and pickieball
courts. Bellini Restaurant, concierge and in-
residence services also elevate everyday living,

For more information,
please visit mrcresidencesbocaraton.com.
Harlan Gol

training because she went through it herself, "My
first job out of college was with the Ritz-Carlton
hotel that's within walking distance of our project
on Vanderbile Beach. I lived the slogan, ‘Ladies

an ourdoor gnll and dining spaces, and an open-
air cinema.”

The building will be designed by Arquitectonica
wnh mlrnon by 1508 London and offer a contem-

and gentlemen serving ladies and 1 Sle
Was & great start to my career to learn from the
bese.”

Ritz-Carlton parent Marriott lnternational
upholds those standards for the people they are
hiring to manage and operate the Ritz-Caslton
Residences. Naples, when it J;m: this summer.
“Our general manager has had 24 years of Ritz-
Carlton experience,” Léger-Wetzel says.

CHIP OFF THE OLD BLOCK

Developers of Mr. € Residences Boca Raton
are expecting a similar level of hospitality exper-
tise from their new partaer, plm a (wch ofcldwl
Inigo Ardid,
says, “Mr. C represents a rwﬁmd European-
inspired approach to living that resonates natu-
rally in Boca Raton. The four-generation Cipriani
legacy in hospitality brings authenticity, cultural
depth and a service philosophy that clevates daily
life beyond what a typical condominium offers”

Despite a shared philosophy, the two proj-
ects have dramatically different locations. The
Ritz-Carlton Residences, Naples. is on a 6.2-acre
site with a mangrove prescrve on one side and a
bay with docks on the other. Mr. C Residences
Boca Raton will rise in the middle of that
city's downtown.

“Boca Raton has evolved significantly over the
past decade,” Wexford's Braunstein points out.
“Today's luxury buyer wants walkability, dining
and cultural access without sacrificing privacy or
welloess. Our rescarch confirmed strong demand
for a building that delivers a resort-level amenity
experience within an urban setting.”

Among the amenities Mr. C Residences will of-
fer is Bellini, a new dining destination for down-
town Boca and a social anchor for residents, Ardid
says. Another touchstone will be the building's
spa and wellness amenities, Braunstein adds.
“Wellness has become a core expectation in the
luxury residential market, not an added feature.
‘We are dedicating an entire level to spa and well-
ness amenities, including a signature spa with a
hammam, an infrared sauna and a steam room.
The 12-story building will have a rooftop resort
deck with an infinity pool and private cabanas,

of classic E living,
Tbc two- and three-bedroom residences will have
Mr. C signature open kitchens and expansive bal-
conies. Prices start at $1.95 million.

THE PRICE IS RIGHT

The highest prices at Ritz-Carlton Residences,
Naples, are $45 million for cach of three remain-
ing grand penthouses on the 12¢h floors of the
project’s two towers, Fully furnished with 10,000
square feet of living space and its own rooftop
pool, each penthouse comes with a boat slip in
the development’s private marina, Léger-Wetzel
reports. "Of the few other units we have left, two
are turnkey-ready furnished models priced from
$6 million.”

Buyers secking lower prices may want to ex-
plore the project’s final building. the Park,
which launched sales in February. There are 20

cach with three bed, and three
baths, starting at $4 million. Construction of the
five-story building will begin soon. Residents of
the Park will have their own pool, plus access
to the development’s 28,000 square feet of ame-
nities, including the Vanderbile Club with its din-
ing room and club rooms for teens and younger
children. The beach, Léger-Wetzel adds, is right
across the street,

“Research shows that buyers will pay a premium
to live in a residential building branded by a hospi-
tality company.” Léger-Wetzel says, “and that has
come to fruition with the Ritz-Carlcon Residences,
Naples. We are artracting high-end buyers who
want to live in Naples and enjoy a maintenance-
free luxury lifestyle.”

Me. C developers Ardid and Braunstein hope
to atteact similar buyers. “Boca Raton has increas-
ingly evolved into a year-round primary residence
market, particulacly among buyers relocating
from high-tax states. At the same time, a segment
of luxury purchasers continues to maintain multi-
ple homes, O«u building is intentionally designed
o both, offering full © hospi-
tality, security and lock-and-leave convenience for
seasonal residents, while also providing the depth
of amenities and community expected by full-time
owners,” Ardid concludes.

STORIED CHARM
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* Mr. C RESIDENCES

TIMELESS SOPHISTICATION
MEETS BOCA RATON'S




